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“Twenty years from now you will be more disappointed by the things you didn’t do than 

by the ones you did do. So throw off  the bowlines, sail away from the safe harbor. Catch 

the trade winds in your sails. Explore. Dream. Discover.” – Mark Twain 

Image by: Kasha Nankivel 
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Image by: Bryce Boser 
 
A picture taken by Black Hills State University student Bryce Boser, mass communication major from Box Elder, won 

GoPro’s Picture of the Day contest recently.  GoPro, a company that develops high-definition cameras, featured the 

image on its website and company Facebook page on Oct. 7.  Bryce shot the winning photo for the World Tourism Days’ 

photo contest at BHSU. In the picture Boser is laying down in his hammock in front of Mount. Rushmore. The serene 

moment was captured by his GoPro camera. 

CONTENTS 

4   Message from the Dean 

5   Message from the Program Coordinator 

6   About Us 

7   Curriculum 

8   Accreditation 

10   Our Faculty 

12 Affiliates 

14 Our Partners 

17   Student Internships 

18   Student Project Highlight 

21   World Tourism Days 

24   Student Engagement 

26   School of Business Faculty and Staff 

27   Research Highlight 

28   Student Achievement 

30   Student Spotlight 

32   Alumna Spotlight 

33   Student Organization 

34   Scholarship 

35 Publications and Presentations 

36 BHSU Degrees 

37 BHSU Quick Facts 

39   Support Us 

https://gopro.com/channel/photo-of-the-day
https://www.facebook.com/gopro?fref=ts


4  THM Annual Report 2015 

Greetings! 
 
As our academic year at Black Hills State 
University (BHSU) comes to a close early in 
May 2016, this is a great time to reflect on 
the faculty, staff, and student 
accomplishments over the last nine 
months… Back in September, we were 
filled with aspirations, hopes, and dreams as 
we (individually and collectively) pursued 
opportunities and addressed 
challenges.  These efforts propelled us to 
actively engage in new experiences and 
possibilities with our colleagues on campus, 
residents of the Spearfish community, and a 
wide variety of individuals throughout the 
state of South Dakota!  
 
Certainly, one key “mile marker” for  
2015-2016 was “World Tourism Days” that 
was held (for the first time!) on the BHSU 
campus in September 2015. This event 
included presentations, networking 

opportunities, a photo competition, and a luncheon featuring keynote speaker 
Mr. Jim Hagen, South Dakota Secretary of Tourism.  Dr. Ignatius Cahyanto, 
assistant professor of tourism at BHSU, led a group of business administration-
tourism and hospitality management (BADM-THM) students in planning, 
facilitating, and hosting this first annual event.  This year, this event will be held 
in October 2016 at BHSU and we encourage employers, students, and 
community members interested in the tourism industry to attend!  You won’t 
want to miss this key event.  Dr. Cahyanto’s vision and efforts regarding this 
event are to be commended! 

Hosting an event such as this provides our BHSU students with the  
“hands-on” experience desired by employers.  Students are able to draw 
upon the knowledge and skills gained in their coursework in the  
BADM-THM program that includes working with clients in the region who 
have a research need related to this program of study.  In addition, many of 
our students are involved in student organizations on campus and/or work in 
various establishments in the area.  Thus, hosting a signature event such as 
“World Tourism Days” builds upon their skills and abilities by providing a 
relevant experience that will benefit them for years to come.   
 
So, how might you engage with our students and help them grow 
professionally? Two key possibilities come to mind!  If you are interested in 
having our students (who specialize in tourism, marketing, management, 
human resource management, economics/finance, entrepreneurial studies, or 
accounting) assist with a research project, please contact the College of 
Business and Natural Sciences at 605-642-6212 and you will be directed to 
the appropriate program coordinator.  If you would like to hire one of our 
students to intern at your place of business, please contact the South Dakota 
Center for Enterprise Opportunity at 605-642-6948. We know this 
“investment” in our students will be a win-win opportunity! 
  
Finally, as we wrap up another academic year, I think about what the coming 
year will hold for our faculty, staff, and students!  Based on last year’s 
successes, I expect it WILL BE another great year! 
 

Best wishes! 

 

 
Priscilla Y. Romkema 

MESSAGE FROM THE DEAN 

Priscilla Y. Romkema, Ph.D., 

Dean of College of Business & 

Natural Sciences 

Priscilla Y. Romkema, Ph.D. 
Dean, College of Business & Natural Sciences 
Black Hills State University (BHSU) 
1200 University St. Unit 9007 
Spearfish, SD 57799 
605-342-6341; 605-642-6273 (fax) 
Priscilla.Romkema@BHSU.edu 
 
The BHSU School of Business is AACSB Accredited 
(Association to Advance Collegiate Schools of 
Business) 
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The Tourism and Hospitality Program has 
had a very busy and productive year in 2015 
as reflected in the activities in this annual 
report. Our associates continue to publish 
high impact research. In addition, we 
delivered many presentations at multiple 
forums. 
 
Our research and consulting projects are 
ongoing as we are engaged in a variety of 
research in South Dakota and beyond. This 
year, we have completed several research 
projects; including the impact of Pine Beetles 

on Tourism businesses in the Black Hills as 
well as travel avoidance related to Ebola cases 
in the United States. We intend to sustain our 

initiatives beyond the completion of project outcomes. Also, our associates 
continue to pursue new funded projects as evident from proposals submitted to 
various agencies and organizations. 
 
We have demonstrated expansion in our experiential learning program, most 
notably by engaging in various initiatives with the community. Our students have 
continued aiding South Dakota destinations to plan, grow and market their 
destination. In 2015, we partnered with the City of Hot Springs to develop a five
-year strategic plan to grow tourism. This initiative has been a staple of our 
program since 2012. As a result, the City of Hot Springs is currently making 
some changes to foster their tourism based on our recommendations. 
 
We hosted the only World Tourism Day Celebration in the U.S. in partnership 
with the South Dakota Department of Tourism. This was the first time we 
hosted the event that was globally celebrated on September 27th to recognize the 
role of tourism in the society, economically, socially, and environmentally. With 
the global theme of “One Billion Tourists, One Billion Opportunities” the event 
served as our platform to create awareness of both our program and the tourism 
industry’s impact in the state.  

MESSAGE FROM THE PROGRAM COORDINATOR 

In addition, we also organized a photo contest for South Dakota students. 
The tourism photo contest was unique in two ways; first it was taken by 
students, the future of the tourism industry in South Dakota and second, it 
was an interesting way to create awareness of the tourism industry. The event 
was fully funded by our tourism industry partners. We are grateful for their 
support. Due to the success of the event as evident by the numerous positive 
feedback we received, we plan to host the World Tourism Day again this year. 
We do hope you can join us in this celebration. Please visit www.BHSU.edu/
WorldTourismDays to learn more about this event. 
 
Our students continue to assist the Department of Tourism in organizing the 
South Dakota Governor’s conference on tourism, as well as aiding tourism 
businesses with special events. We also continue to offer a Certificate in Hotel 
Industry Analytic (CHIA) for our students. Additionally, our students through 
our Travel and Tourism Club have also been very active in various 
community engagements. 
 
After more than two decades in providing highly sought tourism graduates, 
the Tourism and Hospitality Program’s success is largely due to its well 
recognized faculty and associates along with strong emphasis on experimental 
learning, impacts, innovations, and community engagements. Please feel free 
to contact me for additional information or any assistance needed for tourism 
education, training services, consultancy, and tourism research.  
 
Please visit our website www.BHSU.edu/Business to learn more about our 
program. 

 

Best wishes, 

 

 

 

 

 

Ignatius Cahyanto, Ph.D., CHIA. 

Program Coordinator 

 

Ignatius Cahyanto, Ph.D., CHIA. 

Program Coordinator 

http://www.bhsu.edu/WorldTourismDays
http://www.bhsu.edu/WorldTourismDays
http://www.bhsu.edu/business
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Black Hills State University 

Black Hills State University is the third-largest university in South Dakota 

and the only comprehensive university in western South Dakota, offering 

77 academic programs at the associate, bachelor, and master degree levels. 

BHSU has nearly 4,500 students, 84% from South Dakota from all  

66 counties and 16% from 46 states and 29 countries. Please visit 

www.BHSU.edu to learn more. 

 

School of Business 

The School of Business is AACSB accredited. The school has seven 
specializations within the Business Administration degree: 

Accounting 

Economics & Finance 

Entrepreneurial Studies 

Human Resource Management 

Management 

Marketing  

Professional Accountancy 

Tourism & Hospitality Management  

Additionally, the school also offers an MBA in Applied Management. As  
a leading school at BHSU, the school is supported by 21 faculty members 
with diverse backgrounds, skills, and research interests. The School of 
Business is dedicated to delivering a high-quality business program to 
qualified students. Through innovative instruction, mentoring, research, 
and service, the school produces business graduates who can compete 
effectively in a dynamic global environment. Please visit  
www.BHSU.edu/Business to learn more. 

 

Tourism and Hospitality Management  

The Tourism and Hospitality Management (THM) program is one of 
seven specializations in the school of business. THM currently enrolls 
approximately 60 students. Students are taught by an interdisciplinary 
team of accomplished faculty who hold the highest degrees available in 
the field and have experience as tourism consultants, conducting high-
quality research, and starting new business ventures. This practical 
experience brings a unique perspective to the classroom. The program 
offers a four year Bachelor of Science in Business Administration/ 
Tourism and Hospitality Management Specialization and a two year 
Associate’s degree in Tourism and Hospitality Management. In order to 
graduate with a specialization in THM, students must complete 18 credit 
hours in addition to core business courses. 

 

The benefits of earning this degree from BHSU include:  

 Credibility: The BHSU School of Business is accredited by the 
Association to Advance Collegiate Schools of Business (AACSB). 
www.BHSU.edu/AACSB. 

 Faculty: BHSU has experienced business faculty who will guide 
students throughout the program. 

 Relevant: Guest lecturers include experts in the tourism and 
hospitality management field from a state that welcomes thousands  
of tourists each year. 

 Experiential: BHSU offers internships and field trips that will give 
students a hands-on experience and a competitive edge in the 
marketplace. 

 Involvement: The opportunity to join the Travel and Tourism Club 
on campus, which is an active and engaging student organization 
dedicated to tourism and hospitality management. 

The program also offers various internship opportunities for students. 

ABOUT US 

http://www.bhsu.edu
http://www.bhsu.edu/Business
http://www.bhsu.edu/aacsb
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The Tourism and Hospitality Management program offers two degree 

programs. 

 A four-year Bachelor of Science in Business Administration with a 

Tourism and Hospitality Management Specialization.  

 A two-year Associate’s degree in Tourism and Hospitality 

Management. 

Associate degrees in THM can also be completed at BHSU- Rapid City 

and the University Center Sioux Falls. 

Depending on the degree that the student chooses, they need to take 

pre-business core courses, business core courses, and general education 

courses, after which THM specialized courses are taken in order to 

graduate. The following model outlines the path to graduate with a 

THM specialization: 

CURRICULUM 

    Sioux Falls 
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The BHSU School of Business received the AACSB (Association to 

Advance Collegiate Schools of Business) accreditation in May 2014. 

 

The Association to Advance Collegiate Schools of Business AACSB 

Accreditation represents the highest standard of achievement for business 

schools worldwide. Less than 5% of the world's business programs have 

earned AACSB Accreditation. The BHSU AACSB accredited School of 

Business produces graduates that are highly skilled and more desirable to 

employers than other non-accredited schools. 

 

AACSB accredited business schools are considered to be among the best 

business schools in the world. Our business degree programs have passed 

rigorous standards for quality. To become AACSB accredited, the BHSU 

School of Business satisfied the eligibility requirements and accreditation 

standards. 

 

The AACSB Accreditation Standards have continued to be revised to 

ensure quality and continuous improvement in collegiate business 

education. The latest revision occurred in 2013 after more than two years 

of study and collaboration with the global management education 

community and employer organizations. The 2013 Standards: A Bold 

Evolution for the Global Business Revolution, Innovation, Engagement, and Impact. 

 

Quick Facts:  

 

There are over 15,600 business schools worldwide 

Less than 5% of business schools in the world have earned AACSB 

accreditation. 

Many top, global corporations only recruit from AACSB accredited 

schools.  

There are 716 member institutions that hold AACSB accreditation. 

Overall, 48 countries and territories are represented by AACSB 

accredited schools.  

 

AACSB Accredited Schools:  

 

Have more access to recruiters 

Have students that are more international and are likely to complete 

higher levels of education 

Receive higher, more competitive salaries 

ACCREDITATION 
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Pictures of students in a study abroad program in Germany in partnership with Aalan University 
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OUR FACULTY 

We use a team approach to interdisciplinary teaching and are engaged in 
research that is relevant to the tourism industry. The Tourism and Hospitality 
Management Program is supported by one tourism-focused faculty member 
and several School of Business faculty members. The vast array of expertise 
among our faculty members provides outstanding intellectual resources for 
our students. 

Ignatius Cahyanto, Ph.D., CHIA. 
 

Dr. Ignatius Cahyanto has taught a wide 
range of tourism and hospitality courses. 
He holds the position of assistant 
professor and program coordinator of 
the tourism and hospitality management 
program in the School of Business at 
Black Hills State University and serves as 
a global affiliate of the University of 
Florida’s Tourism Crisis Management 
Institute.  
 
Dr. Cahyanto utilizes a “system 
approach” to understand both the 
demand and supply issues pertaining to 
tourism. On the demand side, his 
primary research agenda has been 
concentrated on travel behaviors in the 

event of a crisis such as risk information seeking and evacuation behavior. 
On the supply side, his research has encompassed crisis preparedness of 
Destination Management Organizations (DMO). He is heavily involved in 
various research projects in the area of tourism crisis management. He has 
published multiple research articles in the areas of tourism crises (e.g. oil 
spills, hurricanes, and wildfires). His publications can be found in top tier 
journals such as Tourism Management, Journal of Travel Research, Journal of 
Sustainable Tourism, Natural Hazards and has presented his research at 
numerous international conferences worldwide. 

Dr. Cahyanto has assisted multiple destinations with their strategic tourism 
planning and development. Findings from his research have enabled DMOs 
in multiple and diverse locations to better plan, develop, and market their 
destination, with emphasis on improving their crisis resilience and ensuring 
the safety of their visitors during a crisis. 

Dr. Cahyanto received his Ph.D. in Health and Human Performance with a 
concentration in tourism management and his Master of Science in tourism 
management from the University of Florida. He also holds a Certificate in 
Hotel Industry Analytics. 

Ignatius Cahyanto, Ph.D., CHIA. 
Program Coordinator 

Wei Song, Ph.D. 

Affiliate Faculty Members 

 

Dr. Wei Song received her Ph.D. in 

Marketing/Management from the 

University of Edinburgh, UK. She has solid 

international experience in the business 

world.  She has worked for a major U.S. 

corporation as a senior facility analyst.  She 

has taught classes in a range of colleges and 

universities, including in the USA, Germany, 

United Kingdom, Canada and China over 

the last two decades. Currently, she is an 

Associate Professor of Marketing in the 

School of Business at Black Hills State 

University.  Her research interests are in the 

areas of marketing strategy, consumer 

behavior, social media marketing, and the 

U.K.’s own brand strategic model in 

emerging markets. In addition to the 

academic focus, Dr. Song has conducted 

and supervised more than 20 undergraduate 

projects for international, national and local 

businesses in the area of marketing 

strategies. She is also the recipient of 

multiple research grants and academic 

awards. 

Wei Song, Ph.D. 
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Jeffrey Wehrung, Ph.D. 
 
Dr. Jeff Wehrung is the Director of 
the Center for Business, 
Entrepreneurship, and Tourism 
(CBET) as well as an Assistant 
Professor in the School of Business 
at Black Hills State University.   Dr. 
Wehrung’s innovative teaching style 
is most recognized in his 
Entrepreneurship and Small 
Business Management courses where 
students “learn by doing” which 
ranges from interviewing customers 
to starting an actual business during 
the course of the semester.  He also 
believes that students learn more 
from exposure to “real world” 

business problems and repeatedly engages his students with others from 
the local business community. 
 
Dr. Wehrung received his bachelor’s degree in Engineering and 
Technology Management with an emphasis in civil engineering from 
Brown University.  After a stint in industry, Dr. Wehrung received his 
M.B.A in Human Resources and Strategic Management from Brigham 
Young University, as well as a Masters of Management and Ph.D. in 
Organizational Behavior from the University of Texas at Austin.   
Stemming from his dissertation, Dr. Wehrung continues to explore the 
relationship between an employee’s internally held self-views and how 
coworkers behave toward the employee.  At the same time, he is pursuing 
a new line of research examining the social implications of using native 
culture within the tourism industry.  
 
On a more personal note, Dr. Wehrung is an avid camper and loves to 
explore the country with his wife and six kids.  He is also active within the 
community serving as a Boy Scout Scoutmaster, Honorary Commander 
with Ellsworth Air Force Base, and assisting with various business 
development groups throughout the region.  Dr. Wehrung’s goal for 2016 
is to finish his basement, which may never happen if he keeps using his 
free time to throw dinner parties rather than actually working on his 
basement. 

Adam D. Bailey, Ph.D. 
 
Dr. Adam Bailey, assistant professor of 
management, teaches a variety of courses 
including business ethics, international 
business, and organization and management 
in the School of Business at Black Hills State 
University. His research focuses on 
philosophical aspects of ethical issues faced 
by managers in business, education, and 
government. His research has been 
published in a variety of scholarly journals: 
American Journal of Jurisprudence, Business Ethics 
Quarterly, Business and Society Review, 
Educational Theory, Heythrop Journal, New 
Blackfriars, and Philosophia. Dr. Bailey received 
his Ph.D. in Business Administration with a 
specialization in Management from the 
Rawls College of Business, Texas Tech 
University.  

OUR FACULTY 

Jeffrey Wehrung, Ph.D. Adam D. Bailey, Ph.D. 
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The Tourism and Hospitality Management program works in collaboration  
with numerous individual partners as well as affiliated Centers within  
Black Hills State University and beyond. The collaboration provides various 
resources to provide strategic services through education, internships, 
training, consultancy and research for destinations, organizations, and 
businesses.  The following are two major affiliate centers within  
Black Hills State University: 

 

Center for Business, Entrepreneurship, and Tourism (CBET) 
 
What is CBET? 
 
Since 2008 the Black Hills State University Center for Business, 
Entrepreneurship, and Tourism (CBET) has provided the knowledge, 
support, and networking that students and members of the community need 
in order to start or grown their businesses.  Whether you have already 
started your own business, or it is just an idea itching in the back of your 
head, CBET has resources for you.  
 
How Does CBET Work? 
 
Through our association with Black Hills State University, CBET provides 
access to existing databases of industry research, and can offer assistance in 
the collection of data specific to your business.  Our faculty experts provide 
training and support with regard to conducting your own industry analysis, 
identifying your market and customer needs, refining your value proposition, 
understanding financing options, making realistic forecasts, and putting it all 
together into your business plan.  
 
Example:  Ginger Gray Entertainment 
 
Last February the CBET office received a call from Hailima Yates and Joe 
Rogers who wanted to draw people to Spearfish for a brand new music 
festival.  Over the course of several months, Hailima and Joe took advantage 
of CBET’s resources and expertise in order to refine their business plan for 
the Black Hills Music Festival (May 22, 2015), which falls under the umbrella 
of Ginger Gray Entertainment.  This plan has helped them build new 
partnerships, recruit employees, and ultimately receive funding to launch 
their project. 
 

Since CBET’s goal is to develop relationships to help both the community and 
students, Ginger Gray Entertainment has since given back to students by 
speaking in a number of classes.  In one class five employees from Ginger 
Gray facilitated focus groups, teaching students how to utilize this important 
research technique while also providing Ginger Gray with useful insights from 
their target demographic (aka college students).  This was an excellent exercise 
which taught students the importance of primary research in the development 
of innovative ideas.  We expect this relationship to continue as Ginger Gray 
moves beyond their upcoming music festival and develops their next project.  
The Center for Business, Entrepreneurship, and Tourism is proud to help 
Ginger Gray Entertainment as they bring more tourism to Spearfish and the 
Black Hills.   
 
How Does CBET Grow Tourism? 
 
Most importantly, CBET serves to connect the university and the broader 
Black Hills community.  Working in partnership with other groups on campus, 
CBET regularly brings in guest speakers and hosts a variety of innovative 
events related to both entrepreneurship and the tourism industry.  Overall, 
CBET is proud to promote faculty and student engagement with the 
community and to strengthen the university’s impact within the region.  

 

For further information about CBET please contact Dr. Jeff Wehrung at 
CBET@BHSU.edu  or visit facebook.com/BHSU.CBET  

AFFILIATES 

mailto:CBET@BHSU.edu
https://www.facebook.com/BHSU.CBET
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The South Dakota Center for Enterprise Opportunity - SD CEO 

The South Dakota Center for Enterprise Opportunity (SD CEO) Women’s 
Business Center is housed under the School of Business at Black Hills State 
University.  The SD CEO Women’s Business Center was established, with 
the support of BHSU, in 2009 under a five-year grant awarded by the SBA 
Office of Women Business Ownership.  Upon successful completion of the 
five year grant cycle, the SD CEO was awarded a three-year renewal grant in 
2014.   

SD CEO Women’s Business Center at BHSU is the only Women’s Business 
Center in the state of South Dakota and provides comprehensive training, 
education and business assistance, support and counseling for aspiring and 
established entrepreneurs to foster economic development in South Dakota.  
While services are available to anyone interested in business, the center has 
a special emphasis on women, Native Americans, the disadvantaged, youth 
entrepreneurs and female veterans.  

In 2013, SD CEO Women’s Business Center was awarded the SBA Region 
VIII Women’s Business Center of Excellence Award and 2013 SBA District Office 
Women’s Business Center of Excellence in recognition of exemplary achievement 
and innovation.   

SD CEO offers classes throughout the year, with wide-ranging topics 
including: financial management, QuickBooks, web design, Photoshop and 
InDesign, sales and use tax seminars, government contracting, project 
management and marketing strategies.  The SD CEO also presents Boots to 
Business, a program through the SBA to assist retiring service members 
exploring self-employment opportunities by leading them through the key 
steps for evaluating business concepts and the foundational knowledge 
required for developing a business plan. It is a “three-stage introduction to 
entrepreneurship” available as an “optional track” to all our returning 
service members through the new version of the Transition Assistance 
Program (“TAP”) offered by all branches of the military.   

In addition to the classes the SD CEO Women’s Business Center offers, 
they host several events throughout the year to expand their outreach to 
women in South Dakota.  Their signature event is the Women’s Business 
Conference.  2015 marked the conference’s sixth year, and attracted nearly 
300 women from across the state.  Women’s History Month is celebrated 
with a day-long event in March when the prestigious Women in Business 
Awards are awarded at the Celebrating Women in Business Luncheon.  

In order to expand their reach across the state, SD CEO recently added a 
Women’s Business Conference in Yankton.  Women in Leadership: Focusing 
on the Future, a five-month leadership series is also offered.  

The photo above shows graduates from the Women in Leadership 
program at the recent annual Women’s Business Conference, sponsored by 
Goldcorp Wharf Mine. 

Each event and class SD CEO offers is meticulously planned and 
executed.  The SD CEO staff, advisory board, and event planning teams 
ensure each class, workshop, and event provides participants with quality 
skill building and learning opportunities for personal and professional 
development to fulfill SD CEO’s mission of helping entrepreneurs across 
the state find success to foster economic development in South Dakota.   

 
For further information about SDCEO, please contact Helen Merriman at 
Helen.Merriman@BHSU.edu 

AFFILIATES 

mailto:Helen.Merriman@bhsu.edu
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We have strong partnerships with multiple tourism and hospitality organizations 

in the region and beyond that help our students secure internships, class 

projects, employment, and pursue other various endeavors. Our partners include 

but are not limited to: 

 

 South Dakota Department of Tourism 

 Black Hills, Badlands, & Lakes Tourism Association 

 Spearfish Area Chamber of Commerce 

 Visit Spearfish 

 Rapid City Convention & Visitor Bureau 

 National Park Service 

 US Forest Service 

 Best Western 

 American Hotel & Lodging Association 

 STR 

 Liv Hospitality  

OUR PARTNERS 
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Beta Gamma Sigma members posing for a group picture 

Enactus members and sponsors practicing their selfie skills 

Dr. Ignatius Cahyanto, watching as students 

present projects 
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Students giving a presentation on tourism 

Students with an exhibitor at World Tourism Days 2015 Students learning business skills through the old game of Monopoly  
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The Tourism and Hospitality Management internship program is designed 
to provide a mutually beneficial experience to the student and employer. 
The internship program provides students the opportunity for hands-on 
work experience which integrates classroom conceptual learning with 
practical employment. Throughout the internship, these work experiences 
compliment and reinforce the student’s theoretical knowledge acquired 
from textbooks and lectures. The employer is provided with a short-term, 
part-time employee, and provided a relatively risk-free recruitment source 
for full-time employees. Employers are also given the opportunity to 
mentor, coach, and educate aspiring young professionals.  
 
Internships are widely available, and BHSU students have found 
opportunities with a wide range of organizations such as museums, national 
parks, convention and visitor bureau and hotels. 
 
The photo shows one student’s internship opportunity with The Journey 
Museum and Learning Center in Rapid City, S.D.  
 
Students are required to submit several items for their internship, and are 
required to write a final paper to evaluate their internship experience. 
Students are asked to evaluate their classroom experience, how it related to 
their internship, and were asked to make suggestions for additional 
classroom learning opportunities. 
 
The transformation students go through during their internship is evident 
in their final papers:  
 
“I have grown so much in these couple months, more than I thought I 
could in such a short amount of time; learning how to carry myself in such 
an environment was huge for me.  This internship has helped me decide 
what I would like to do in the future.” 
 
“It feels good to know that I am a part of something that has a bigger 
impact than just simply a paycheck.  Overall, I have greatly enjoyed 
everything that has come my way through my internship.” 

 
“My internship was a fantastic one.  I felt very well prepared for the 
internship thanks to my classes at BHSU”. 
 
“My internship gave me an extreme amount of confidence when talking 
about my area of study.  I was challenged almost every day to learn 
something new.” 
 
“I learned more than I could have imagined and was grateful for this 
opportunity to grow.” 
 
The South Dakota Center of Enterprise Opportunity (SD CEO) 
coordinates the Tourism and Hospitality Internship Program. For further 
information about our internship program please contact Helen Merriman 
at: Helen.Merriman@BHSU.edu. 

STUDENT INTERNSHIPS 
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BHSU students research and present tourism plan to city of  
Hot Springs 
 
By BHSU Communications | December 28, 2015    
 
Black Hills State University students worked with the City of Hot Springs 
this semester to design a five-year strategic plan to improve tourism. 
 
Dr. Ignatius Cahyanto’s tourism planning and development students 
presented their plans and research results to representatives from Hot 
Springs including Cindy Donnel, mayor of Hot Springs, Nolan Schroeder, 
Hot Springs city administrator, members from the Hot Springs Chamber of 
Commerce, Dr. Priscilla Romkema, dean of the College of Business and 
Natural Science, Dr. Barbara Looney assistant professor of management, 
and others. 

Students involved in the project were: 

· Morgan Chavez, business administration major from Gillette, Wyo. 

· Christina DiJohn, business administration-tourism major  

  from Belle Fourche 

· Jack Nelson, tourism and hospitality major from Omaha, Neb. 

· Bethanie Neuberger, business administration-tourism major from 
  Watertown 

· Mallory Gordon, business administration-tourism major from Pierre 

· June Lallak, business administration-tourism major from Belle Fourche 

· Chihiro Oseki, business administration-tourism major from Nagaoka 
  (Japan) 

· John Villa, business administration-tourism major from Belle Fourche 
 
The students started their research during the summer by looking at the 
Hot Springs’ city website, Trip Advisor reviews, performance of the 
visitors’ center and also conducting a survey for visitors and how they felt 
about visiting the town. Based on the data, students developed a plan on 
how to make Hot Springs more attractive for visitors. 

 

The students started their research during the summer by looking at the 
Hot Springs’ city website, Trip Advisor reviews, performance of the 
visitors’ center and also conducting a survey for visitors and how they felt 
about visiting the town. Based on the data, students developed a plan on 
how to make Hot Springs more attractive for visitors. 
 
Students acknowledged many strengths for the city including the natural 
spring water, beautiful nature, the Mammoth site and the unique 
architecture of downtown.  The BHSU students recommended that the 
city of Hot Spring put additional focus on promoting the natural spring 
water, rather than creating new attractions for visitors. 
 
In their plan students included suggestions to improve the city’s 
organization and planning and extend the Visitor Center hours to allow 
more people access information about the city. Another suggestion was to 
make the downtown district more attractive and vibrant for tourists. 
 
Students suggested incorporating digital billboards to promote  
Hot Springs and researched apps for towns similar to Hot Springs. 
Suggestions also included incorporating hashtags and “photo op” sites 
throughout the city that people could share on their social media sites. 
 
“We need to promote the town via hashtags. It’s how a lot of people 
communicate. Also I was really surprised by the survey about billboards 
and how well people remember information from them. I respect the 
students’ opinions and we need to look into it,” said Mayor Donnel. 
 
“I learned that communities are very complex, there are so many things 
that you have to look into it when you are working with the community. 
As much as we want to visitors to have a great experience in Hot Springs 
there is also a consideration of what community would want.  You have to 
find that perfect balance,” said student Neuberger. 

This is the fourth year students have developed a tourism proposal for a 
South Dakota community. Other projects were designed for Hill City, 
Redfield and Belle Fourche. Cahyanto plans to continue the project in  
fall 2016. Communities interested in working with the students should 
email Ignatius.Cahyanto@BHSU.edu  

STUDENT PROJECT HIGHLIGHT 

mailto:Ignatius.Cahyanto@BHSU.edu


THM Annual Report 2015  19 

 

Black Hills State University students in Dr. Ignatius Cahyanto’s tourism planning and development course worked with the City of Hot Springs this semester 
to design a five-year strategic plan to improve tourism.  
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BHSU tourism students create marketing plans for winery’s  
first anniversary 
 

By BHSU Communications  | May 13, 2015      

 

The Sturgis Rally is 12 weeks away, but students at Black Hills State 
University have been gearing up for it all semester creating marketing and 
event proposals for a local company. 
 
Tourism and hospitality students recently presented proposals for a special 
event celebrating the first anniversary of Belle Joli’ Winery’s Sparkling 
House in Sturgis. The first anniversary of the Sparkling House is during 
the Sturgis Rally. 
 
Belle Joli’ enologist and owner, Matthew Jackson, attended the students’ 
presentations after working with them throughout the semester as part of 
a business administration – tourism and hospitality management course at 
BHSU. 
 
“It was great to hear the students’ opinions and ideas to try new things. As 
a result of the students’ presentations I’m aware of new marketing venues 
and catering options for Belle Joli’,” said Jackson. 
 
Students’ proposals included event purpose, goals and scope along with 
venue, tasks and activities, management, marketing, and budget 
assessments.  
 
Dr. Ignatius Cahyanto, assistant professor of tourism and hospitality, said 
the project was a stepping stone for students to pursue a career in event 
planning. 
 
“In class we learn the process of event planning, but in the field the client 
may only see their 10-minute proposal,” said Cahyanto. “Event planning 
can be a very lucrative business and a good event is the best 
advertisement.” 

 

Aaron Fenner, business administration-tourism major from Buffalo, Wyo., 
said he’s better prepared for his field as a result of the project’s field 
experience. 
 
“I want to work in resort or hotel management and I now realize that event 
planning is a full-time job,” said Fenner. “I learned how to better 
communicate the event picture I have in my head to my client.” 
 
Jackson said he hopes to increase the number of events at Belle Joli’ and 
invited the students to apply for a part-time marketing position to help with 
the anniversary and rally event preparations. 
 
“There is a lot of opportunity to try new things in South Dakota. At the 
Sparkling House we wanted to tie together the wine tasting and wine 
producing experience for our guests,” said Jackson. “The students’ proposals 
focused on this goal and there are many ideas we’ll continue to work on.” 

STUDENT PROJECT HIGHLIGHT 
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“The Black Hills can compete with anyone when it comes to 
tourism,” Hagen said. 
 
Dr. Ignatius Cahyanto, professor of tourism at BHSU, was pleased 
with the success of World Tourism Days. World Tourism Day is 
held on Sept. 27 each year; this is the first time BHSU has held an 
event in conjunction with World Tourism Days and was the only 
celebration of the event in the state. 
 
In addition to Hagen’s discussion on state tourism, Florian 
Herrmann, CEO and founder of HMS Global, highlighted current 
trends of international visitors and offered tips on how South 
Dakota tourism companies can build relationships with those 
visitors. 
 
BHSU students played a key role in planning and promoting the 
World Tourism Days celebration.  The students also had the 
opportunity to network with professionals in the tourism industry. 
 
“Students learned a lot about the different facets of the tourism 
industry from talking with the businesses during the expo and 
listening to the speakers,” Ignatius said. “It surely broadened their 
horizon, especially those who want to pursue careers in the 
industry.” 
 
Haley Torkelson, business administration-tourism major from 
Wanblee, discovered great opportunities at the business and 
tourism expo. 

 

 
BHSU hosts World Tourism Days, explores new trends in state,  
international travel 
 

By BHSU Communications | October 1, 2015      
 
Black Hills State University celebrated World Tourism Days recently, hosting a 
variety of tourism-related events including a luncheon for tourism business leaders 
and a presentation by South Dakota Secretary of Tourism Jim Hagen. 
 
More than 100 attended the World Tourism Days Business and Tourism Expo and 
luncheon on Sept. 23 at BHSU. Hagen discussed tourism trends in the state, 
upcoming marketing promotions for the state, offered information on the target 
tourism markets and how to reach travelers. 

 

WORLD TOURISM DAYS 

James Hagen, South Dakota Secretary of Tourism, giving his remark 
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“The people I talked with shared their dedication and passion for the 
industry,” Torkelson said. “It inspired me to get my foot in the door and 
learn everything I can about the industry and find a career I love doing.” 
 
While attending tourism days’ events, Torkelson was able to network 
with potential employers and landed a job with Springhill Suites by 
Marriott. Torkelson will train in various positions with the company to 
see which career path she wants to choose. 
 
“It meant so much to me, at 19 years old, to already be meeting with high 
ranked business professionals who were able to see great potential in 
me,” she said. “I would have had no idea what I could accomplish if it 
had not been for the World Tourism Days events. After attending the 
expo, I do know this is the industry for me.” 
 
Other events held throughout the week included a World Tourism Days 
photo contest, a trip to the annual Buffalo Roundup in Custer, and a 
special Geek Speak lecture on unique tourism trends. 

WORLD TOURISM DAYS 

World Tourism Day luncheon 

Students with Exhibitors. Students walking on campus admiring the flags from other countries 
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Florian Herrmann of HMS Global, presenting at World Tourism Days 
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BHSU students get first-hand experience at  
SD Tourism Conference 
 
By BHSU Communications | February 5, 2015      
 
Black Hills State University students got a behind-the-scenes look at 
the state tourism conference. 
 
Five BHSU tourism and hospitality management majors volunteered 
during the 2015 South Dakota Governor’s Tourism Conference, an 
annual event that brings in keynote speakers, distributors and 
professionals in the tourism industry. Four other students attended the 
conference, networking and learning from the guest speakers and 
industry professionals in attendance. This is the second year BHSU 
students volunteered at the conference. 
 
Students who attended the conference include: 

·  Maria Mraz, business administration-management major from  
  Dupree 

·  Morgan Chavez, business administration major from Gillette, Wyo. 

·  Calla Nelson, business administration-tourism major from Lead 

·  Annette Loveday, business administration-tourism major from  
  Rapid City 

· Logan Miller, business administration-tourism major from Chester 

·  Chihiro Oseki, business administration-tourism major from Nagaoka 
  (Japan) 

·  Jamie Wilhelm, business administration-tourism major  

  from Hot Springs 

·  Jenna Fairfield, tourism and hospitality management major  

  from Rapid City 

·  Max Bergstrom from Sturgis 

 

Mraz, Chavez, Nelson, Loveday and Miller served as student volunteers for the 
conference. Their duties included general setup and clean up, handing out papers 
and assisting keynote speakers. 
 
“They get a good behind-the-scenes look at how a large event is put on and pulled 
off,” said Eileen Bertsch, Industry Relations Representative with the South Dakota 
Department of Tourism. “They can see how important details are in making an 
event flow with few problems.” 
 
The two-day conference draws more than 600 attendees, and students were able to 
play a role in the event running successfully. This is the third year Mraz has 
attended the state tourism conference, both as a volunteer and attendee. Mraz said 
the conference has proven to be invaluable to her education. 

 

STUDENT ENGAGEMENT 
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“This experience has helped me grow as a professional in training in the 
hospitality and tourism field,” Mraz said. “Getting that hands-on experience 
gives students a whole new outlook on what it takes to complete various 
projects within the business world. You can plan and organize on paper, but 
that never prepares you for the real deal.” 
 
Bertsch said the students have done excellent work the past two conferences 
and has been approached by professionals who are interested in learning 
more about the students and their plans upon graduating. 
 
“It makes them, as young professionals and students, and their university 
look good,” she said. 
 
Cahyanto said it’s involvement in big events like the state’s tourism 
conference that help provide a name for the BHSU tourism program. He 

added that he strives to provide quality, community involvement for the 
students to help them gain the experience necessary to enter the professional 
tourism industry. 
 
“We want to work with the community and build the impact our program 
has on the community,” Cahyanto said. “We want to focus our projects on 
helping others. That’s how we showcase our work and create a name for the 
BHSU tourism program.” 
 
Recently, Cahyanto had a group of students develop a comprehensive plan to 
boost tourism in Hill City. This semester students are working with Belle Joli 
Winery in Sturgis and will help judge the ProStart contest in Mitchell, a high 
school culinary contest where students are judged on their skills and business 
management knowledge. 
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Back row L-R: Pat Mackin, Helen Merriman, Ron DeBeaumont, Andrea Bakeberg, Jeff Wehrung, Adam Bailey, Robert Girtz,  

Byron Hollowell, Don Looney, Jean Johnson. Second row L-R: Wei Song, Tong Zeng, Susan Dana, Laura Prosser, David Scarborough,  

Robin Meyerink, Hailong Jin, David Crawford, Ignatius Cahyanto. First row L-R: Priscilla Romkema, Don Altmyer, Avi Jain, Barbara Looney, 

Melissa Haught, Krista Shaykett, Summer DiGioia.  

SCHOOL OF BUSINESS FACULTY AND STAFF 
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The Dynamics of Travel Avoidance: The Case of Ebola in the U.S. 
 

Ignatius Cahyanto, PhD., Black Hills State University 

Michael Wibishauser, PhD., Lock Haven University 

Lori Pennington-Gray, PhD., University of Florida 

Ashley Schroeder, PhD., University of Florida 
 
The study examined factors that influence travel avoidance of domestic travel 
in the United States pertaining to the Ebola cases in the United States in late 
2014.  The Health Belief Model was used as a framework and 1,613 individuals 
in the U.S were sampled.  The results indicated that most respondents 
considered Ebola to be serious and would take protective measures in response 
to the outbreak.  However, most of them also demonstrated a minimal plan to 
avoid travel which is parallel with other studies in contagious pandemic.  The 
Health Belief Model helps us to understand this phenomenon.  As predicted by 
the model, those with higher perceptions of risk, perceived susceptibility and 
knowledge are more likely to avoid travel, while those with higher self –efficacy 
showed less propensity of travel avoidance due to Ebola. 
 
There are several implications from this research.  The findings can help 
policymakers identify issues of high concern by travelers that require 
management actions as well as recognize potentially contentious issues that will 
require special effort.  Public perceptions of Ebola have changed during the 
events surrounding the 2014 outbreak.  The results may support future efforts 
to evaluate changes in attitudes and perceptions toward the outbreak among 
travelers due to awareness of 2014 Ebola screening measures at several U.S. 
ports of entry and Ebola more generally.   
 
In addition, the findings also confirmed the significant roles of perceived risk, 
subjective knowledge, as well as two demographic variables: age and gender.   
Given the probability surrounding how the 2014 Ebola outbreak may reemerge 
in the future, the findings may also contribute to planning for and responding 
to the other health pandemics in the context of travel. 

 

 

RESEARCH HIGHLIGHT 
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Tourism and Hospitality Management students receive Certification 
in Hotel Industry Analytics (CHIA) designation 
 
Nine students in the Lodging Management Course passed the CHIA exam 
in late November 2015. This fall was the second time that the program 
offered the certification. The certification exam was a joint initiative of The 
American Hotel & Lodging Educational Institute (EI), the International 
Council on Hotel, Restaurant, and Institutional Education (I-CHRIE), and 
Smith Travel Research and the SHARE Center (STR). The certification 
provides evidence of a comprehensive knowledge of the foundational 
metrics that are used by the hotel industry. Recipients have demonstrated 
an ability to analyze diverse types of hotel industry performance data and to 
make strategic decisions based upon that analysis.  
 
The CHIA certification is the only hotel-related certification for university 
students graduating from hospitality and tourism programs that is 
recognized worldwide and was launched in 2012.  Currently, around 125 
universities worldwide offer CHIA certification. Dr. Ignatius Cahyanto, 
assistant professor of Tourism and Hospitality was the BHSU instructor 
and is CHIA certified.  
 
The certification contains four core areas: Hotel Industry Analytical 
Foundations; Hotel Math Fundamentals (the metrics used by the Hotel 
Industry); Property Level Benchmarking (STAR Reports); and Hotel 
Industry Performance Reports (Trends, Pipeline, and Destination Reports).  
 
“The certification testifies to our students’ ability to comprehend the 
intricacy of hotel management and make data driven strategic decisions to 
solve issues surrounding day-to-day-hotel operations” Cahyanto said. 
“Having this certification on hand would set our students apart from their 
peers when they graduate and plan to work in the hotel industry” Cahyanto 
added. 
 
In order to receive the certification, students need to score a minimum of 
70% of 50 exam questions administered by AH&LEI. “This was a very 
challenging exam, and I am pleased that our students passed with high 
scores.” Cahyanto said. 

The students received a certificate of accomplishment and the ability to use 
the CHIA designation on their resumes or CVs over the next five 
years. After five years, they will need to be re-certified. Their names and 
BHSU are also recorded on the AH&LEI database.  
 
The Tourism and Hospitality Management Program at BHSU will offer the 
certification again in the Fall 2016.  
 
To learn more about the CHIA certification program at BHSU please 
contact Dr. Ignatius Cahyanto at ignatius.cahyanto@bhsu.edu 

THM students with their CHIA certificates 

STUDENT ACHIEVEMENT 
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BHSU-RC student earns $1,000 tourism scholarship 
 
By BHSU Communications | June 9, 2015         

 
Black Hills State University student 
Kathy Stewart-Martinson, business 
administration-tourism and hospitality 
management major from Rapid City, 
was the recipient of the $1,000 
TourismCares 2015 International 
Airlines Travel Agent Network 
(IATAN) Ronald A. Santana 
Scholarship. Stewart-Martinson, who 
lives and works in Rapid City, takes 
classes at BHSU-Rapid City. 
 
Black Hills State University-Rapid City 
student Kathy Stewart-Martinson was 
awarded a $1,000 scholarship from 
TourismCares, recently. 
 
Stewart-Martinson, a business 
administration-tourism and hospitality 
management major from Rapid City, 
received the TourismCares 2015 
International Airlines Travel Agent 
Network (IATAN) Ronald A. Santana 

Scholarship. 
 
“I was elated,” Stewart-Martinson said. “It made me feel that the hard work I have 
put toward my studies was being rewarded.” 
 
TourismCares is a nonprofit organization that strives toward preserving and 
enhancing the travel experience for future generations. Their work includes 
providing grants to natural, cultural and historical sites worldwide, focusing on 
workforce development through student programs and organizing volunteer efforts 
to restore tourism-related sites in need of care and rejuvenation. 

 

The organization provides academic scholarships, annually, to future 
leaders in the tourism industry, like Stewart-Martinson. 
 
Martinson enjoys working with people and has always been interested 
in the impact tourism has on visitors and a community, she said. 
Finding that BHSU had a degree in tourism and hospitality 
management offered an opportunity to advance her education and 
work toward a profession in the field. 
 
BHSU has a thriving tourism program, offering students immediate 
hands-on projects in helping with the local, state and regional tourism 
programs. 
 
“The tourism classes at BHSU have used real world experiences as 
learning tools to give the students a sense of what they will encounter 
after graduation,” Stewart-Martinson said. 
 
Martinson noted she’s gained experience through the work she and 
classmates completed, developing tourism plans for South Dakota 
communities and event proposals for local businesses. Stewart-
Martinson, who lives and works in Rapid City, takes her classes at 
BHSU-Rapid City. 
 
“This opportunity is great for Rapid City traditional and non-traditional 
students to be able to work, stay close to home and earn a degree at the 
same time,” Martinson said. 
 
In addition to her classes, Stewart-Martinson is active in the local 
tourism sector, working at The Journey Museum and Learning Center 
in Rapid City in visitor services, a position that she was offered after 
completing a successful internship with the center. She currently serves 
as the co-chair of the Rapid City Chamber of Commerce Creative 
Industries Committee, and in 2015, Martinson was inducted into the 
Beta Gama Sigma honor society with other fellow BHSU business 
students. 
 
Once Stewart-Martinson earns her degree at BHSU, she plans to work 
for a local tourism industry, such as a convention and visitor’s bureau 
or a museum. 

STUDENT ACHIEVEMENT 

Kathy Stewart-Martinson, 

Business administration-tourism and  

hospitality management major 
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John Villa started to study mass 
communications at Black Hills State 
University until he discovered a 
passion for Tourism.  He realized 
there were a lot of career 
opportunities within the Tourism 
degree.  Villa is now a senior with 
his tourism associates in view. 
 
Villa is a non-traditional student 
who not only works on his studies, 
but also works full time and takes 
care of his family.  Villa has had to 
manage his time due to being so 
busy. Accor ding to him, BHSU has 
a good flexible system that helped 
him study and work at the same 
time. Villa is planning to graduate in 
May 2016 thanks to BHSU’s 
flexibility and his own hard work. 
His struggles will soon pay off with 

the education he received at BHSU. 
 
“My education is going to help me a lot in my future endeavors. It will 
open up my job opportunities like no other and I can’t wait to get 
started. It will also help me make more money,” said Villa. 
 
In the fall of 2015 Villa took Dr. Ignatius Cahyanto’s tourism and 
hospitality class. The goals of the project were to analyze Hot Springs, 
S.D. current situation in relation to tourism.  Villa had the opportunity to 
interview tourists and create a report with suggestions on how to make 
the city more attractive for visitors. 

 

“Hot Springs was an interesting project. It challenged my classmates and 
I like no other. Going there and getting surveys from complete strangers 
was quite an experience. It was very helpful for us to get feedback from 
tourists so that we could better understand some of the problems Hot 
Springs had. Overall the project was really exciting because of the 
enthusiasm we received from the City of Hot Springs and their 
willingness to help us in any way with the project,” said Villa. 
 
“Professor Cahyanto is an interesting professor to say the least,” Villa 
says. “I’m glad I choose tourism because he is the teacher. He is 
interactive with the students in his class, and when he teaches, he keeps 
things interesting. Cahyanto challenges his students to be the best and it’s 
a life lesson his students will find useful because the world doesn’t meet 
anyone half-way. I’m glad I have had the opportunity to work with him,” 
said Villa.  
 
As for future plans, Villa wants to go into the lodging or restaurant 
industry after graduation. “I am currently the assistant manager of a truck 
stop and restaurant and have been using my internship with the company 
to work more on the restaurant side. I have discovered I kind of like 
working in the restaurant industry but I’m really undecided as to which 
direction I’m going to go,” said Villa.  
 
For future students, Villa highly encourages them to think about taking    
tourism classes. Limitless possibilities of jobs and opportunities are 
waiting for those who have a good education in the field. Also, a lot of 
businesses which would seem to have nothing to do with tourism 
interact with tourists every day. 
 
“With tourism there is the restaurant business and lodging industry, as 
well as several state and federal jobs that focus on tourism. There is also 
the convenience store business, because I work at a truck stop and we 
deal with tourists constantly” said Villa. 

STUDENT SPOTLIGHT 

Black Hills State University tourism major student John Villa  
“My education will open job opportunities like no other and I can’t wait to get started” 

By Lina Katelaite  

John Villa, 

Tourism major 
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Kathy L. Stewart-Martinson always had a 
huge passion for tourism, meeting people 
and traveling. She likes exploring, art 
galleries and museums. She moved to the 
Midwest in the 70s, fell in love and never 
looked back. Stewart-Martinson also had 
a successful clothing business for 11 
years before deciding to continue her 
education.  
 
“I moved to Rapid City in 2011 and I 
decided that I needed to do something 
so I started going to college. I made a 
decision to pursue a degree in tourism 
which is offered at BHSU. First, I 
applied for an associates in tourism and 
hospitality degree and when I was almost 
finished, I decided to expand my 
horizons and pursue a bachelor’s degree 
in business administration with an 
emphasis in tourism and hospitality,” 
said Stewart-Martinson. 
 
Besides her interest in education,  
Stewart-Martinson is incredibly active 

and likes working within her community no matter where she lives. As a 
member of the chamber of commerce in Alliance, NE, she helped with event 
planning. Now, she coaches the creative industries committee of the Rapid City 
Chamber of Commerce, which promotes arts and culture in Rapid City. “We 
host Pecha Kucha events, which is the art to conceive presentations. Another of 
our events is the Rushmore Honors annual awards. We honor four individuals 
from Rapid City who have contributed to art and culture,” said Stewart-
Martinson. 

Stewart-Martinson is a high achiever. As well as working part time at  
the Journey Museum and doing work-study at BHSU-Rapid City,  
Stewart-Martinson made the Dean’s list in seven semesters for her high 
grades and recently was awarded the Tourism Cares Scholarship for  
2015-2016.  “Dr. Cahyanto encouraged me to apply for this scholarship. 
He thought I was a good candidate, so I wrote an essay about my passion 
and studies and I was awarded with a prestigious scholarship,” said 
Stewart-Martinson. 
 
Stewart-Martinson is glad she met Dr. Cahyanto, an assistant professor of 
tourism and hospitality. According to her, the professor is hands on and 
wants students to get real life experience. “Dr. Cahyanto is a wonderful 
teacher and mentor. I’m in my senior year right now. I had him for classes 
in my second year and the difference between him and my previous 
professors was tremendous,” said Stewart-Martinson. “In the fall of 2012, 
I took Tourism and Planning with him and we did tourism planning for 
Redfield, SD. We went to the city, analyzed it and made a tourism 
proposal. The professor structured the assignment such that we were 
guided through, step by step. It was such a real-life experience, going to a 
real town and making a real improvement plan for it.”  
 
According to Stewart-Martinson, she plans to graduate in the fall of 2016 
and continue her career in tourism, art and helping the community. She 
could not be happier about choosing to study tourism and business in 
BHSU.  
 
“My experience has been really good. I’ve been on the Dean’s list every 
semester I have gone. BHSU provides all the tools you need to succeed 
and the tutoring and peer support that you need. As a non-traditional 
student who hasn’t been in a classroom for a while, it was scary. But I 
have done well and I have accessed all the tools available and maintained 
high grades and attained experience for my future,” said Stewart-
Martinson. 

STUDENT SPOTLIGHT 

Kathy L. Stewart-Martinson 

Business Administration major with 

emphasis in Tourism and Hospitality 

Kathy L. Stewart-Martinson, business administration with an emphasis in tourism and hospitality major  
at Black Hills State University, “BHSU provides all the tools you need to succeed” 

By Lina Katelaite 
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Black Hills State University alum Dory Hanson made a  
career at the Deadwood Chamber of Commerce and came back 
for more education 
 
By Lina Katelaite 

 
As Dory Hanson started at 
Black Hills State University in 
2011, she’s never quite left. 
Double majoring in tourism and 
accounting with a minor in 
Spanish, she graduated in 
December 2013.  Now while 
working at the Deadwood 
Chamber of Commerce in 
Deadwood, S.D, she is pursuing 
her certification in public 
accounting (CPA). Hanson 
always loved hospitality, meeting 
people and travelling places. 
According to her, the best thing 
about visiting new places is 
being immersed in the culture 
and not necessarily seeing just 
the touristy parts. She loves all 
different cultures so she decided 

a major in tourism would be a great way to enjoy all of that.  
 
“BHSU offered the program I wanted and tuition was very affordable 
compared to the other schools I was looking into. Throughout the years, 
I enjoyed the experience at Black Hills and I loved the small campus size 
and that you actually get to know your professors,” said Hanson. 
 
While studying in BHSU, Hanson made the Dean’s list and became 
immersed in participation in the Travel & Tourism Club and the Dean’s 
Advisory Board. The Travel and Tourism Club organizes trips to Crazy 
Horse, Mt. Rushmore, Alpine Inn, The Mammoth Site and the 
Governor’s Conference on Tourism.  

The Dean’s Advisory Board - The College of Business and Natural Sciences 
Dean’s Student Advisory Board – is a student based organization that 
advocates for the needs of students within the College of Business and 
Natural Sciences at Black Hills State University. 

“I enjoyed both of these organizations and learned quite a bit about 

leadership and communication. In the Travel & Tourism club, I learned how 

to delegate, creatively solve problems and communicate effectively. In the 

advisory board, I learned how to voice my opinion and brainstorm effective 

solutions to current issues,” said Hanson.  

 

Between homework and involvement in extra-curricular activities, Hanson 

made friends with some of her professors, like Dr. Ignatius Cahyanto, 

assistant professor of tourism and hospitality, who left an imprint on her 

education. “Professor Cahyanto came around about half way through my 

time at BHSU. It was such a good change for students and the university. I 

think he really pushed us further. His projects are very intense and when you 

get done you really feel like you know something about the industry and you 

meet people in the industry so you have contacts for the future,” said 

Hanson. 

 

After her graduation, Hanson had plans to go to Honduras, but during the 

changing political situation there, the country was put on the recommended 

“No fly” list, so Hanson decided to look for job opportunities in the  

Black Hills area. She applied for a position with the Deadwood Chamber of 

Commerce as an intern and after three months was promoted to a full-time 

position, where she has been ever since.  

 

“I am a controller at the Deadwood Chamber of Commerce where I do all 

the accounting work. In addition to that, we have around 15 city-wide events 

we organize by ourselves. It varies quite a bit. We do different food and wine 

tastings, bring in bands and there is quite a lot that goes into that,” said 

Hanson.  

 

 

 

ALUMNA SPOTLIGHT 

Dory Hanson, 

Black Hills State University alum 
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Summarizing her years in BHSU and Black Hills, Hanson thinks they were 
amazing and she highly encourages people who want to know more about 
hospitality to try the BHSU programs in tourism. 
 
“If you are a social person and you like experiencing new cultures and new 
things – it is worth it to take that first class and just check it out and see how 
you like it. It’s a great major with a lot of fun,” said Hanson. 
 
The Travel and Tourism Club, while open to students from all majors, 
mainly consists of Hospitality and Tourism major students at BHSU. The 
club has been around since the 1990s. One major mission of the club is to 
accommodate students who are interested in the tourism and hospitality 
fields by providing a forum to foster their interests. To achieve the aforesaid 
mission, the club has been working with multiple tourism stakeholders in the 
Black Hills area and beyond to provide mentorships, community projects, 
and other initiatives. 

In addition to being involved in multiple community projects, the club also 
traveled to several tourism destinations and learned the “behind of the 
scenes” operation. In 2015, the club played an integral part in organizing the 
World Tourism Day celebration. The club will take part in organizing the 
event again in 2016. 
 
The club actively explores possibilities to work with tourism organizations, 
businesses, and communities for community projects, mentorships, and 
other initiatives. Please contact us if your organizations would like to partner 
with the club in any capacities. 
 
To learn more about the Travel and Tourism Club, please contact  
Dr. Ignatius Cahyanto at Ignatius.Cahyanto@BHSU.edu. 

 

 

STUDENT ORGANIZATION: TRAVEL AND TOURISM CLUB 
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SCHOLARSHIPS 

The School of Business organizes several scholarships for deserving students. The 

following are THM students who received recent scholarships. 

 Joshua Thurmes received the Mary Givorgi Memorial Scholarship for $1,550.  

 Maria Mraz received the John A Riordan Memorial Scholarship for $300 and 

the SD Campground Owners scholarship for $750. 

 Morgan Chaves received the Patricia Romkema Memorial Scholarship for 

$150. 

Image by  Drake Rogers 
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Our research outputs have been exciting in the past year. We published 

several scientific papers in leading journals with respect to issues pertaining to 

the tourism and hospitality industries. Additionally, presentations were 

delivered in a variety of forums. Below are highlight sample 

titles. 

 

Refereed Journal Articles 

 

Cahyanto, I., Pennington-Gray, L., Thapa, B.,  

Srinivasan, S., Villegas, J., Matyas, C., & Kiousis, S. (2016), 

Predicting information seeking regarding hurricane evacuation 

in the destination, Tourism Management, 52, 264-275. 

 

Professional Presentations 

 

Cahyanto, I., Wiblishauser, M., Schroeder, & Pennington-

Gray, L.(2015). The dynamic of travel avoidance due to Ebola 

cases in the U.S. Oral presentation at 3rd World Research Summit 

for Tourism and Hospitality and 1st USA-China Tourism Research 

Summit: Transforming Partnerships. Orlando, FL, December 15-

19, 2015. 

 

Cahyanto, I. (2015). In search of information: An in-depth exploration of 

tourists’ search behavior related to hurricane evacuation. Presentation given at the 

Southeast Tourism Society Spring Symposium (SETTRA) Conference & Tourism 

Research Symposium, Charlotte, NC, March 29 – April 1. 

 

 

PUBLICATIONS AND PRESENTATIONS 

Dr. Cahyanto presenting his research at the 3rd World 

Research Summit for Tourism and Hospitality in Orlando, FL 
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BHSU DEGREES 

8 MASTERS    66 BACHELORS 3 ASSOCIATES 

DEGREES 

Master 

MBA 
Curriculum & Instruction K-12 

Math Education 
Science Education 
Education Technology  

Integrative Genomics  
Reading 
Secondary Education 
Strategic Leadership 
Sustainability (Fall 2016)  

Bachelor 

American Indian Studies  
Art 
Biology 
Business Administration 

Accounting 
Economics & Finance 
Entrepreneurial Studies  
Human Resource Management  
Management  
Marketing  
Tourism & Hospitality  
 Management 

Chemistry 
Chemistry 
Biochemistry 

Communication Studies & Theatre 
Speech Communication 
Theatre 

Corporate Communication 
English  
Environmental Physical Science  
Exercise Science 

Management 
Science 

General Studies 
Graphic Design and Communication 
History 
Human Services  

Aging & The Elderly  
Community Service 
Justice Studies 

Mass Communication 
Graphic Communication 
Integrated Media 
Photography 
Public Relations 
Science Communication 
Sports Media 

Mathematics 
Music 
Outdoor Education 
Physical Science 
Political Science  
Professional Accountancy 
Psychology 
Social Science 
Sociology 
Spanish Associate 

Applied Health Sciences 
General Studies 
Tourism & Hospitality Management 

Teaching 

Art  
Biology  
Business 
Chemistry 
Early Childhood Special Education 
Elementary Education 
English 
History 
K-12 Special Education  
Mathematics 
Mathematics & Science 

Biology 
Chemistry 
Earth Science 
Physics 

Music 
Instrumental 
Vocal 

Physical Education 
Science 

Biology 
Chemistry 
Earth Science 
Physics 

Social Science 
Spanish 
Speech  
Speech Communication 
Theatre 

Pre-Professional 

BHSU provides a rich 
undergraduate experience for 
medical professionals, lawyers, 
and research scientists, 
launching successful careers and 
giving BHSU grads an edge at the 
professional schools of their 
choice. 

Agriculture 
Chiropractic Medicine  
Dental Hygiene 
Dentistry 
Law 
Medicine 
Nursing 
Occupational Therapy 
Optometry  
Pharmacy  
Physical Therapy  
Physician Assistant  
Renewable Natural Resources Management 

Fisheries & Biology 
Forestry 
Range Management 
Wildlife Management 

Veterinary Medicine 
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BHSU QUICK FACTS 

Life in The Black Hills 

In all of the United States, there is only one Spearfish. People of all ages have been attracted to the community, not only for its beauty but also for the quality of life. Spearfish was recently ranked #8 on 

Livability.com’s top 10 small towns in the U.S., and also made it to the top 8 in Outside Magazine’s Best Towns 2015 Contest. 

The Black Hills are home to more than 500 miles of hiking and biking trails, 2 ski areas, 2,000+ rock and ice climbing routes, and more than 350 miles of snowmobile trails, lakes, rivers and streams. 
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Students group together to study for classes 

The student crowd for a Yellow Jackets football game 

Tourism and Hospitality students dress up as the faces from Mount Rushmore 
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Our Aspirations 

The Tourism and Hospitality Management Program at BHSU’s School of Business is 
committed to providing high quality experiential learning and opportunities for 
the future leaders of tourism and hospitality in the State of South Dakota and 
beyond. The School of Business and the Tourism and Hospitality Management 
program believes that “anything is possible” for dreamers and doers, for scholars 
and entrepreneurs, all of whom are nurtured at Black Hills State University. 
 
We at the program have the capacity and the ability to accomplish so much 
more. We look forward to the challenges and opportunities tomorrow will bring. 
That aspiration, with your help, is within reach. Together, we can make a 
positive impact now and continue for generations to come. Your support will 
help create professorships, fellowships, scholarships, research, and engagement 
programs that will strengthen our program.   
 
We invite you to join us in the journey and appreciate any level of support from 
you. We look forward to your generous support and thank you in advance. 

To Make a Gift 
 
There are number of ways to support the Tourism and Hospitality 
Management Program. 

 Online 

 Cash and Securities 

 Real Estate 

 Planned Gifts 

 Endowments 

 IRA Gifts Under the Pension Protection Act 

 Gift Matching Opportunities 

 Faculty Support 

We will be privileged to prepare a gift agreement for you to review with 
absolutely no obligation. For more information about gift giving to Tourism 
and Hospitality Management Program and the School of Business, please 
contact:  
 
Steve Meeker 

Vice President for University Advancement 
Black Hills State University 
Phone: 605.642.6385 
Email: Steve.Meeker@bBHSU.edu 

SUPPORT US 

https://www.uff.ufl.edu/OnlineGiving/Campaign/FundDetail.asp?FundCode=012223
http://www.floridatomorrow.ufl.edu/ways_to_give/cash.htm
http://www.floridatomorrow.ufl.edu/ways_to_give/real_estate.htm
http://www.floridatomorrow.ufl.edu/ways_to_give/planned.htm
http://www.floridatomorrow.ufl.edu/ways_to_give/endowments.htm
http://www.floridatomorrow.ufl.edu/ways_to_give/ira_gifts_ppa.htm
http://www.floridatomorrow.ufl.edu/ways_to_give/matching.htm
http://www.floridatomorrow.ufl.edu/FacultySupport/
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